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Mr. Brown:

CHICBIE, COUSREHAZDREBHEENDT SO YT,

NIV VEGIL. 2IRAH T, BROBEZIBHET,

CDDDADXIRIG. RIEE1 RTI,

Hi there. I'm Mr. Brown, the substitute teacher for this class.

Your regular teacher, Mr. Harrison, is on vacation. It's time to start our discussion.
This class is for Eiken Grade Pre-1 level listeners.

B#% BP fFEITOM (B LY T« ] TR 8F 12 ST IFlEE v &GN
2 F30] ZERLUCNET, SEHB. 2014 F 10 BH'S 2015 F 9 BE TOEICHE
FECNIERBOY —ERZRRIC, FTNITSORENRBREEB IR S VF VIR
RSNFUIS,

Every year, the December issue of Nikkei Trendy magazine, which is published by
Nikkei Business Publications, Inc., has a report called "The Top 30 Products and
Trends of the Year." It ranks products and services or trends that went on sale or
drew attention between October 2014 and September 2015, based on factors like
sales and influence.

=02<, FBOZ2—RICEAUTERBTHLENWFE L&D, SBIL. 2015 FZ&ik
NIRD] ZHBET—VIC. COUSATE ISFDOEY FEBRAR I3 EZDER]
CONWTERZEEZVERNET,

Now, it's time to talk about this interesting news report in English. The theme for all
today’s classes is "Reviewing The Year 2015," and in this class, I'd like to hear your
opinions about the top products and trends of the year and why they're popular.

| It's Discussion Time! |

Mr. Brown:

FRICIZDE, —FEMH<<D I —RAZ2H<HEENHDERBNKT,

M (BREELYT«] RRUESTFOE Y FBROANR FIEAEEBNET
N2 AfUE, FEEEEDICEDMTUIRL,

At the end of the year, we have chances to hear wrap-ups of the top news stories that
happened in the last 12 months.

What do you think the top three products reported on in Nikkei Trendy magazine were

this year? Number one was a vehicle (a mode of transportation) that's attracted a lot
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of attention.

Sakura:
JCPEFEFIRTIND?

The Hokuriku Shinkansen bullet train?

Mr. Brown:

HBIZDTI, 1 MIFIPEFHFRR. 21(FNER TRTEL. S V/INDY REETL
12, S8l TORXEIIEDNT, BEZNHEy FEBRELUTERICS YD1 Y
UIEDDEZTHE L&D,

That's right. Number one was the Hokuriku Shinkansen bullet train, number two was
the novel Hibana, and number three was inbound tourism consumption. Today,
we're going to be thinking about why these three things went to the top of the
rankings.

Tl 1RO EFHEHEND D, BRERODDHDAIINEIH?
OK, let's start with the Hokuriku Shinkansen bullet train.
Does anyone have an opinion?

Yoko:

JEPEEREHENEEE U C. BERRENRE RN, BIF0DOREEIIRIT CIEICTE 0TI
BDFULZ, —BOEBBRESADADFALTNDIDSTIERNTLE DD,
Well, since it went into service, travel time has been reduced so it's easier to take day
trips or short vacations to the Hokuriku region. | think it's number one because so
many people are using it.

Sakura:
FEILEDEHDBISERCHE E VNN DBRBED NN SIZERBNK T, FErigaE 2
[ RRDOZRE TSI CTAEENOD OITEBEDDN 2BBHEFLETIITDILDICE
DFEUEL, WEADRITEDABICIBZIZEBNET,

| think it's because people are getting a renewed appreciation of what a great tourist
destination the Hokuriku region is. If you go by bullet train, you can get there in just 2
and a half hours from Tokyo instead of four. The number of visitors to the region has
grown greatly.

Mr. Brown:
PIENICEINERNICE. IED > ESAICRDFILIENR, FEEI/¥ETURL,
F B TEEZHL 500 DASBISELULCZDTT,

Hokuriku feels like it has gotten closer, not just because of the reduced travel time, but
psychologically as well. The bullet train went into service in mid-March, and the
number of passengers reached almost 5 million in six months.




Yoko:
ECECHERECERNSERMITTY, FFFIROBEZEMRE, LEDE DB
DEGICHNDIERIMNEZ T UIT, FEFROBENEIL 5 ULEBEINREIASNER
N&Ed,

The Hokuriku region has always had a lot of great tourist attractions. And since the
bullet train service started up, people have had chances to see information and
advertisements for tourist spots in the region. | think the bullet train has had a big
economic impact.

Mr. Brown:

ZDOTIRN, EDAICE ST BRADPOCIANEKCIE >IZERASIC, $IC/SE
NEZEWUHADIZD. 1 UUIRITEEDERSHORBEAENMTHNE LIZ1,

That's true. People in Hokuriku, too, can get to Tokyo much more easily, and in order
to attract new tourists to the region, new tours and tourist attractions are being
developed.

TlE. 2fDING TRTE] [EDNT, BRATHFIUKD, RFEBTIE “Spark’E5RE=N
TNET, RENEADXSBRISADCDIERIE. MXFEOERRETHDTIIE
a8 UFEUIC, FRILBEIC 200 o8B LK LICH CNIFEZ 10 FTRRD
STIVIVAVERERDFI UL, TNICDODNWTERIEHDEIN?

OK, let's talk about number two on the list, the novel Hibana, which is translated as
Spark in English. This book, written by the comedian Naoki Matayoshi, was
awarded the Akutagawa Prize, a famous literary award. The book has already sold
over 2 million copies. This is the first time in a decade that a book has sold that
many copies so quickly. Do you have any opinions about it?

Sakura:

ARDBENEAE., EBDDNFECNWDMASHEICEBMNED DD TN HDUN
ZODE, CNETHRXZICERDBED S IEEICERENLN > EBNET,
The fact that a popular comedian has received a prestigious literary award is pretty
rare, and may have created a “spark.” Because of this, | think that it may have also
attracted the type of person who has never been interested in serious literature.

Yoko:
AXTAPTEZHD LITONT, SBEEDNSD DENLENDREETONDER
KT,

There was a lot of coverage of it in the media as well, so that probably also
contributed to it becoming a topic of interest.

Mr. Brown:
ZFO5TIN, TEUNSL., FINZOERDEFZENDENFTENZND T, ZDFENTT
SICIIBZRERDEDHDHODF U,




That’s true. It did attract a lot of interest, and literary works have not been selling
well in recent years, so the big sales of Hibana were surprising to a lot of people.

Tl SFTIDAYNDYRBEEICHBDEILULD, Bh. 1 VYN\NDY REEEEQD
DBDODETID?

OK, let's move on to inbound tourism consumption. Does everyone know what that
means?

Sakura:

SHBEENBICLD. BARATOBE G ZRHKUET,

It refers to consumption increasing in Japan due to the rising number of foreign
tourists.

Yoko:
[0\, BRTCELLSSADHBARITEZROEENTZET,

Yes. In Tokyo, we are seeing a lot of foreign tourists shopping these days.

Mr. Brown:

BSA. EUKEBRLUTNEIRN, TlE COULEAYNDY REEDEEICEGH
HDEBNFTIN?

OK, so everyone understands what itis. Do you know anything about the reasons
for inbound tourism consumption?

Sakura:

HBEEOZHZEDHDIPEDRBERKRD. BARGBOREDST/REICXTT D55 HiD
NEERIZCRBNET,

One is that a lot of the tourists come from China, which has a growing economy.
They like Japanese products due to their high quality.

Yoko:

BZRICKD. BROEIRICEOIECE, ZUTC, PIPEEDSDIRITRICE > T
ABECNDCETHNOI D DR CENBHITONDDTIERNTLL DD,

And products have become relatively cheap because of the weak yen. Also, it's not
difficult for people from neighboring countries in Asia to fly here.

Mr. Brown:

ZZ ! CHAEEXISBRLUTNE TR, TNICROTIE. ABEYRGEHDRK
NEDHDFT, 1 VINDYREETIE. SHEHET 1.6 KENBRITHRALE U,
B ZORDBSEEIRUSNFELED?

Yes! Sounds like you’'ve both been doing your homework. Also, in recent years it
has become much easier to get a visa to enter Japan. In the past six months,
inbound tourism consumption has brought 16 trillion yen into Japan. Can you see its
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effect in everyday life?

Sakura:
XT 14 PIRET MHBEACKDEEN ] CVIEEZXISEBICUH U,
You often hear the phrase "foreign tourist shopping sprees" in the media.

Yoko:

B OIREONEREBRC O, AEARITDRHIZRE. SO0V TELBHAEAZD
TEERUFUIC,

| became aware of the effect of foreign shoppers when | started seeing foreign
languages on products and signs in stores, and also lineups of products designed to
appeal to foreign tourists.

Mr. Brown:
BREVROARETEEEERA. AENICESTIZIRBREENDD LA,

Not only has it had a big effect on the economy, but it's influencing society as well.

Tld. CTORZAFIICDNT, CNFTTETCELEBZEEC, by FEBRELT
HBIIFHEREBICEEDHTHEI UL D,

OK, let's summarize what the popularity of these three hit products or trends have in
common, based on the reasons we've given up till now.

Sakura:

MEE>TE. FTTNTNDENDTEREBNET, IDICIEENTAESTERENR
NHOZE UL,

Above all, they had a big effect on sales. All three of them had a large economic
impact.

Yoko:
FLSEHDERBNET, BUWED, SETICRVNFHLESTT,
And they're new. They were either unusual or were things that didn't exist until now.

Mr. Brown:

ERRIC. SYFVTOFHbIE. D ULRFENITE. FiR. MSNEEENREI3D
NEBZER LU TITMHNTIDZEDTI, RODBARADBETL. [T/ EE]
N5, T—EROEFERZE LT D REEI ABITLTNDEEODNTNET, Bl
ZIE AR UIZD, DT I TRRZEUVARLD., AM—YEREZEIIRICLIZD, 57
TOF =V N=DERRERBRBRODBECHTZEDADMEZ TNDESHNT
WET, STURDEDIF. RITOFHEZ L TCEVIEHRBUDNTNT, TDOXRDE
BEIEQEREBETDHDIBRERDFE U,

RFFEABREY FEBRDPEFNDTLLDD, BLHTIR,

The rankings were actually made by considering three things: sales, novelty, and
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impact on society. In the past year, we've seen a trend where people are spending
less on tangible goods and more on intangible things. For example, it's said that
more people are spending money on things like dining out, going to café s, watching
sporting events, attending concerts, and going to theme parks, where the experience
itself is important. The top three things on the list are tied together with travel,
reading, and shopping, leading to large effects on consumption. It makes you
wonder what kinds of products will be popular next year. [I'll be looking forward to
finding out.

SOAnTF—VE. ISHEOtyY FEBGARX F3EZDEB] TUL,

BIREA RQITTUL, TOHEE, 2R&E2HRTT,

Today's topic has been "the top products and trends of the year and why they're
popular.”

This class was for Eiken Grade Pre-1 level listeners.

The class for Grades 2 and Pre-2 is next.

Part I Grades 2 & Pre-2

Mr. Brown:

CHICBIE. &Sh,. T+ ANV Y3 VDEBETY,
EAEAFEEUT, ERERD LT TIES),

Hello, everyone. It's time for our discussion.

Please share your opinions so we can have a good conversation.

CDDOSRIE, BE25Kk - E2HQITTT,
This class is for Eiken Grades 2 and Pre-2.

B#X BP ftFEITOME (1BR LU T« ] TR B8BF 12 ST, FEOC v B
N30 ZRKXLUTNET, 2015 FOANZ + 3. 1 IHICEREFIR. 2 DT
BEZE UG TRTEL. SIDr V/IN\DY RBETUIS,

Nikkei Business Publications, Inc.’s, Nikkei Trendy’s December issue always includes
that year’s Hit Products Top 30 List. In 2015, number one was the Hokuriku
Shinkansen bullet train, number two was the Akutagawa-prize-winning novel, Hibana,
and number three was inbound tourism consumption.

SHIE. CORRZEBFA T, 12015 FZIRDRD] Z2HET—VICLUTUVET,
CDODATIE, FIBICBRZIITDCEICDNTEDBDON) Z27—VICELE
WEWEBWNET,

Today’s overall theme is “Reviewing The Year 2015.” In this class, we’ll discuss “what
you think about making goals for the new year.”




| It's Discussion Time! |

Mr. Brown:

SBEERICOSOHUNERZ LE L&D, BATIE, FWBZFH U1 FDIBFED &
UCTKUICEZDEENDVFET, BITXLTRHTEDTINFET S EVNVDERE
O, FEIREVWDFBZROFHRELCIE. FFERDOIFITONCHOSNFET,
Let’s have a discussion that’s appropriate for the end of the year. In Japan, people
see New Year’s Day as an important start to a new year. We can feel the festive
atmosphere through special greetings like “akemashite omedetou gozaimasu” and
people sending New Year’s cards.

FBIC1 FOERZIITDENDAEZNERBINE T, ESARFFICEFEDERZ
YV TCDTEICDNT, EDB>TNDTL&DD?

There are also many people who set goals for the rest of the year at New Year’s.

Do you think it's a good idea to set goals for the new year?

Sakura:

AZLF1 B1BOERTIN. BATIE, GHOICHERZ—FDEBEESZ. FI6
[CHFOERDICIZDET, COXDIBHESIC, CNDSD 1 FTMZKRLDICLTL)
SRV ZBIEF > TERDDIERNCTERERBINET,

| think that usually we just think about life one day at a time. In Japan, we feel like
we can have a fresh start at New Year's. So, it's a good chance to pause and think
about what's important for the next year.

Mr. Brown:

Z2OTI1, BNEDRERICEBDDETHEZERI DENNDTETIN,

Right. At the turning point of New Year’s, we can reassess in which direction we’'d
like to move forward.

Yoko:

EDCEHFBICERFT DIZRDICERDE TN, BIRZIL TDY A IVITNDAHARICED
TwRBEDEDNE, BBICTB/NET,

Of course, I think that New Year’s has a special feeling, but I'm not sure that it’s the
best time for everybody to establish new goals. | think it depends on the person.

Mr. Brown:
Do, EHMNZCZEDSTI,

Ah, that makes sense.

Yoko:
EZIE. BAROFHREATHDA48N, BEZEII TADDICIEKIOXDDDNNSY 1 =
VIOREEEZEZONTT, FBICUNTUEBRZII CDIMBETNERNET,
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For example, the Japanese school year starts in April, so it's probably good to set new
goals at the beginning of the school year. | don’t think that it's necessary to set new
goals at New Year's.

Mr. Brown:

DS, AZNZNICBREILTDY M IVIIEDINELNFTEAR.

As you said, each person should decide the time to set goals based on what is best
for them.

Sakura:

ZNTEMDFBICBRZII CDCEICERTDED 1 DDEBRELTIE BIZZR
ZTCUVWOTWNITIVITEENDRDBDHDZFT,

However, another good thing about setting new goals at New Year’s is that it's easier
to remember them.

Mr. Brown:
BEENICIDTLULDD,
Why is that?

Sakura:

PIZIE. BF. RIECZDFOEBRERRUDHOBENDDE. HIRERFIDZDE
EERLDIEDET,

Well, if your family makes a habit of sharing their New Year’s goals with each other,
they leave a stronger impression, so they're easier to reach.

Mr. Brown:
B3EFE, RADREICEDDBEEZHEI DT, BHEOYN—FEE5N0I R
DEUNFEAL,

X2, FBICBRZIUTDE. —FDRT I 1 —)UITHOITNERBNZET,
Oh, I see. So, if you share your goals with others, the people around you can
support you in accomplishing them. Also, if you set your goals at New Year's, it's
easy to make a schedule for the whole year.

Yoko:

MISUFLUE 1 FENOBRZI CTIMUEITNKRDICBNE T, Eo ERVEET
StB9 2820, RYICE/INZERZ/OCCEHDFT, [FIBICBRZIITD]
CEBARNDBERNICE > TUEDDEFRLBENERBNET,

| don’t think that people have to set yearly goals. Some goals take longer than a
year and some goals take less. But you have to be careful that coming up with a
New Year’s goal doesn’t become a goal in itself.

Mr. Brown:




ZDTIMR, BRZIITDCELITTHE L. ZNICEAD > TEHURNDTIEE
DD FEEA.

That’s right. We shouldn’t feel satisfied with just thinking up a goal. There’s no
reason to set a goal if you aren’t going to work hard toward achieving it.

Yoko:

ED—DMMINZDEITNIE BREEIITELTE, fIFEIRDIR> T, REIDIT
[TT. +DBEEXRERLCDABNDDTRRNDAEBRNKT,

| have one more thing to add. Even if you don’t set a goal, you can think about what
you did over the last year and think about what you could do better. For some
people, that may be enough.

Sakura:

FIF. FBICBRZITCINEEEB>TNFIN, BREEULTCDCHICIEFTIFTCD
—FERDBDIAEZNEBNFET, ZNT. KDTSADEITZ TRIFZERDRD
REID] CTEFARUDEEBNET,

| think that people should set a goal for the new year, but before doing that, | agree
with Yoko that many people should review what they’ve done in the previous year.
That’s important, too.

Mr. Brown:

HAIST L5 UL, ZNTIIREZR 2 DRIIC, FIBDOHFIZSBIREERICDUNTHL
NZENERBNET ., THFEOREZT D (make a New Year's resolution) | &I DOE
L&,

Those are all excellent suggestions. So before we end our class, I'd just like to
mention that when we set a new goal at New Year’s, we normally say that we “make a
New Year’s resolution.”

Tl FFZUNZDICHLEOHEORBELILLDD, ELZDINIEL FFETS
BDEIDICHDET, IEEABRZII TR TE ARTATCD 1 FZIRDERO>TH
TLIEEW, KEDNREUC—FICBERDELDOFDET,

So, are you making a New Year’s resolution for the new year? If so, | hope it's one
that you can achieve. But even if you don’t make one, | hope that you'll think about
what you did this past year.

| wish you all the best in the new year!

SOld. MFBIC1 FOBRZIITDCEICDNTEDBIN ICDNTT 1 XAy
VA=AV V) =l
Today we discussed, “what you think about making goals for the new year.”

RIR2REE2RDTTLIEZ, COHEF. 3R&4HRTT,

That'’s all for Eiken Grades 2 and Pre-2. Coming up next is Grades 3 and 4.




Part I Grades 3 & 4

Mr. Brown:
CHICBIL BSTh, BRDOEETI, CACARSULTIESUN,
Hello, everyone. It's discussion time. Please speak up confidently.

CDODAIF. BRIR&4HREITTT,
SHOLBET—VIE. 12015 F&IRDRD] TI,

This class is aimed at Eiken Grade 3 and 4 level listeners.
Today’s overall theme is “Reviewing The Year 2015.”

B#E BP #tETOME (B L YT ] & BF., FEOEyY BRSO VFVIT &
HRXUTNFT, 2015 FDOEY FEBROANR +3(E, 1 RAYLEFRER. 2[107T
NMBZEZE UG TRIE). STNDMEAEBRNSICKDT VINDY REETUIC
Every year, the magazine Nikkei Trendy, published by Nikkei BP, announces a list
ranking the hit products and trends of the year. In 2015, the winner was the Hokuriku
Shinkansen, second was the Akutagawa prize-winning novel Hibana or Spark, and
third was foreign consumers.

COODATIE, BETRULCSEDORT] 27 —VICELENENWERBINET,
In today’s class, we’ll talk about “the new trends you noticed this year.”

| It's Discussion Time! |

Mr. Brown:

2015 FEERDDFDERDH UL, SHEESTIFBREDDCENRIT UL ERBL)
X9, EANBDLAD TRUCSEORITZENTHZVNEBINET,

2015 is nearly coming to an end. There were many new trends this year. | want to
hear about the trends that you noticed.

Yoko:
5L —BARROABASEFEDI—F 1 VIR— LTI,
The Japanese rugby player Ayumu Goromaru’s kicking routine pose became popular.

Mr. Brown:
BESADDPICER > TNDADZNDE LNFTE AR,
Yes. A lot of you probably know about that.

Yoko:

OBMSTE—D—I)LFAY T TEARRBBPIUAICE >T. STE—ASH'S
FOFH UL, BREBEBNRE. FEBORLEHBNZDN-XEIRLUTNEUIS,
Rugby became popular after the Japanese team beat South Africa at the Rugby
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World Cup in September. After that historic win, many children and some of my
friends started copying Goromaru’s pose.

Mr. Brown:

ARSI ECEERBOD/N D A =V Y RZIDICH. ABBNEFIE. Fv DDV
=T 4 IYM—X&LFET,

BEZ2OM—ZDRITURERBNEIH?

Goromaru always does the same pose before he kicks so that he performs at the
same level as usual during big games. Why do you think that pose became so
popular?

Yoko:

BARKRDOW M TOBEDENZED OIZCENEHD 1 DEEBNET, BICAL
EFCHhHDCE. ZNICHEDHDN—XTHDCEDND, VRUOIDH>IZEER
NET,

| think one reason is Japan’s performance at the World Cup was so memorable.
Also, it was easy to imitate because he was always doing the same unique pose.

Mr. Brown:
Z27T91M, Tl MOAREDSTIN?
That’s true. What trends did everyone else notice?

Sakura:
RIF. EEHZEEEORITZRACFK UL,
| noticed that on-demand music streaming became popular.

Mr. Brown:
ZFNIEEDLDBT—EXTINH?
What kind of service is that?

Sakura:

BRARI OICEZZINDCET, BENFERCSCETCERLCRITIDENSY—E
ATCTI, AN— D7V TEBERZREBICCOY—ERZEO>TNET,

It's a service that allows you to listen to music whenever you want for a fixed monthly
fee. luse itwhen I listen to music on my smartphone.

Mr. Brown:

BATESECADT, COXRIBY—ERZRHIDIEZHMMEZFUIE, AV—F
D7 Y aFE 580\ ERZEPMNCAIDIETESELDTIN,

The number of companies providing services like that increased in Japan this year.
They seem to be particularly popular among young people with smartphones.
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Yoko:

MWE. MDORAEY—ERZFALTNET, B HDIBAICEZ DERICIFRD D
HDFET, BICPvIT— ESNIDILELSADEBODPHL S, ZOROIDICENDE
CTHORTDENDDIF. &ETEEULNTT,

My friends and | use that kind of service, too. There’s a limit on how much money
you can spend on music. I'm so glad that | can choose from a large, constantly
updated song list and decide which songs to listen to based on how | feel at the time.

Mr. Brown:
E<SADBDPHSN D TEFSIREDHERITDDTI N,
So, you can choose from a large number of songs and listen at any time?

Sakura:

W) RUCADCHERIEBICHET DEEDHDE T, AE—HICELDHDIDE,
AKD—RADELNFEE A

That’s right. There is also a function that lets you recommend songs you like to
friends. You can enjoy music with other people, so that might be another reason why
it's very popular.

Mr. Brown:

KODFSA. c<HBTZA. HDDEDTENFUIS,

TlE. SEE. Ny FLZDRED. £y FLEZESWWREBDEBDZED
g<EEh, @DHDFEIN?

Next I'd like to hear about things that you think or hope will become popular.

Can you think of anything?

Yoko:
|\\ﬁ'§'§|2? /-I—\-t\-\go
Smartphones that you don’t need to charge.

Mr. Brown:
ZFNIERMHTEETH UIZ, BEICEHBLTESZFIIN?

I've never heard of those. Can you tell us a bit about them?

Yoko:

AN— I3 VICKGEREMRERDORMZEDI DS UINTT, /Ny T —D5%
SZ2RUC UB K TERLIRBDRAVIRDFETTSNLE S, DNULITT,

| hear that certain smartphones will use solar and fuel cell battery technology. I'd be
happy if they sold a smartphone where you didn’t have to worry about battery life.

Mr. Brown:

EENIC. REEEHNELTNED, E<SARNALEDNTDE, SBRMINTLUE ST
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R EN DD F IR,
That’s true. It's annoying when your battery runs out when you’re out for a long time
or when you use your phone a lot.

Yoko:

I Ny FU—DRBZRICEFICHEZDDT, ETCEBRLEERBNET, HitS
nieskbey FIdD0TERNDERBUNET,

Yes. It would be convenient to be able to use a smartphone where you didn’t have to
charge the battery. | think that would be a big hit.

Sakura:

FAlL. 2016 F 3 AICEHET DIBBHEIRE. 8BICT SV TEHESNDIEES
VY OBEEOBROY —EXRITFB LIZTT,

I'll be paying attention to the Hokkaido Shinkansen that will start operating in March,

2016, and services and products related to the Summer Olympics that will be held in
Brazil in August.

Mr. Brown:

B3EFEE, BSADPICE., BUHZUTNDADNDHELNZEALR,

| see. There will probably be other people here who are looking forward to those,
too.

SHIF. 2015 F2IRDIR> T SERTERULCEDLCDONTELEGNFH UL, S
FESTSFTREOORTLUEULEH ZN2ZNICE Y FOEHD DD ZOF0OMH
BERUEBUEEDEER > TUNET R,

Today we reviewed 2015 and talked about the trends that you noticed this year.
Many things became popular this year. For different reasons, and the trends we
have seen reflect the state of society during the year.

REFAMNRITIDTLLDN, FBLULTNEF L&D,

| wonder what will become popular next year. Let’s pay close attention.

[RTS— (ARDHD)] ICDNTEDE, RICZDITHDE. LEUIEZNIEE
v FZEELE T, CNIEER. FSEDKDREDICIETITELS, LEZDIE
ZDXRDBREDICHEATEET, AIZIE. TN\DATRADANY FEBEIANEE)
DZDEFE CODHIRICZDRFERFESAICAID DO I UL ! |

Speaking of popular, when something is especially so, we often say that it’s “a hit”.
This can be used not only for things like products, songs, and so on, but also for
things like ideas and suggestions. For example, you could say, “Your suggestion at
the meeting to have our next event in Hawaii was a hit with everyone!”

SHIE BaTRULSTHEORT] 27 —VICsELENFE LIS,
Well, today we talked about “the new trends you noticed this year.” Thank you for

13




joining us.

SEDOBHRRZBOLR I I EZOBABEN. T« XANvIY3VDSEHLSE. BiE
DT TH+  (http://www.radionikkei.jp/lr) (C¥8E L TVNFE T,

RO IME8esRl CDNT. T+ AAvYy3 v LFET,

The English and Japanese transcriptions for this session, as well as the referenced
article, are available on the program website. Next time, we’ll talk about
“‘Accommodation.”

ONIKKEI RADIO BROADCASTING CORPORATION
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